


NEW YORK METRO REGION CASE SHIPMENTS 


DIVISION 

DIRECT ACCOUNT 

1993 CASES PURCHASED 
Full 

Price Savings Total Rank 







1229 

Sanders Lansam Tobacco 

15,502 

3,202 

18,704 

i 

1229 

Bonanza Trading Assoc. 

13,892 

1,798 

15,690 

2 

1230 

Wakefem Food Corporation 

9,000 

2,583 

11,583 

3 

1230 

Supermarkets General Corp. 

8,310 

1,333 

9,643 

4 

1225 

Globe Wholesale Company 

7,650 

725 

8,375 

5 

1230 

Consolidated Simon Dist. 

4,940 

2,684 

7,624 

6 

1230 

Plainfield Tobacco & Candy 

5,512 

1,920 

7,432 

7 

1230 

Middlesex Tobacco & Candy 

5,649 

1,590 

7,239 

8 

1226 

Pine Lesser & Sons 

5,117 

1,077 

6,194 

9 

1225 

Bourgh Hall-Oxford 

5,404 

612 

6,016 

10 

1230 

M. Berstein & Sons 

4,993 

793 

5,786 

11 

1230 

Twin County Grocers 

4,428 

822 

5,250 

12 

1226 

Paterson Tobacco & Candy 

4,083 

1,063 

5,146 

13 

1226 

United Candy & Tobacco 

4,392 

435 

4,827 

14 

1229 

Gutlove & Shirvint 

3,861 

659 

4,520 

15 

1224 

Mandel Tobacco Company 

3,233 

855 

4,088 

16 

1229 

Sunrise Candy & Tobacco 

2,938 

1,010 

3,948 

17 

1230 

C. A. Burke, Inc. 

3,068 

647 

3,715 

18 

1224 

Amsterdam Tobacco Company 

3,373 

316 

3,689 

19 

1225 

Boro Park Tobacco Company 

2,519 

818 

3,337 

20 

1230 

Peter P. Dennis, Inc. 

1,851 

1,350 

3,201 

21 

1229 

S/A Cigarette Company 

2,837 

320 

3,157 

22 

1229 

Queens Tobacco & Candy 

! 2,197 

866 

3,063 

23 

1230 

Glikin Brothers 

2,346 

330 

2,676 

24 

1230 

Irvington Tobacco Company 

2,221 

340 

2,561 

25 

1226 

North Jersey Tobacco 

1,972 

397 

2,369 

26 

1225 

Brighton Tobacco & Candy 

1,924 

437 

2,361 

27 

1230 

Star Tobacco Company 

1,925 

429 

2,354 

28 

1230 

Eisler & Company, Inc. 

1,867 

451 

2,318 

29 

1225 

Morris Brown, Inc. 

1,948 

291 

2,239 

30 

1225 

South Beach Novelties 

1,695 

491 

2,186 

31 

1226 

A. Monteverdi, Inc. 

1,669 

276 

1,945 

32 

1224 

Duane Reade 

1,562 

340 

1,902 

33 
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NEW YORK METRO REGION CASE SHIPMENTS 


DIVISION 

DIRECT ACCOUNT 

Full 

Price 

Savings 

Total 

Rank 

1226 

John Bricks, Inc. 

1,487 

J|86 

1,873 

34 

1230 

King Vending Company, Inc. 

1,539 

'295 

1,834 

35 

1226 

Christom Corporation 

1,192 

482 

1,674 

36 

1230 

A. Trenk, Inc. 

1,234 

427 

1,661 

37 

1230 

Fernandez Distributors 

1,428 

138 

1,566 

38 

1225 

Richmond Wholesale 

1,257 

284 

1,541 

39 

1230 

Loverdes Tobacco & Candy 

1,266 

196 

1,462 

40 

1226 

Thomson Okun Company, Inc. 

1,222 

210 

1,432 

41 

1230 

Luce Wholesale Tobacco 

1,294 

88 

1,382 

42 

1226 

Morris County Candy & Tobacco... 

_956„ 

_ 323 

1,279 

43 

1229 

Sheal, Inc. 

1,116 

97 

1,213 

44 

1230 

B. Eisler Company 

917 

189 

1,106 

45 

1229 

Kroger Company, Inc. 

745 

120 

865 

46 

1226 

General Trading Company 

766 

11 

777 

47 

1225 

Commissary Officer 

610 

160 

770 

48 

1225 

Jetro Cash & Carry 

550 

99 

649 

49 

1230 

Jetro Cash & Carry 

620 

26 

646 

50 

1229 

Coast Guard Exchange 

475 

80 

555 

51 

1230 

Edmund C. Kleiner, Inc. 

383 

94 

477 

52 

1225 

Fort Hamilton Exchange 

346 

88 

434 

53 

1225 

Coast Guard Exchange 

266 

100 

366 

54 

1230 

CIC Corporation 

366 


366 

54 

1229 

Jetro Cash & Carry 

321 

23 

344 

58 

1226 

Commissary Officer 

267 

57 

324 

57 

1230 

Belco Sales, Inc. 

210 

50 

260 

58 

1229 

Jetro Cash & Carry 

230 

28 

258 

£9 

1224 

Coast Guard Exchange 

119 

97 

216 

60 

1230 

Mannies Cigarette Service 

187 


187 

61 

1226 

Costco Wholesale 

155 

29 

184 

62 

1230 

Portugese United Grocers 

182 

1 

183 

63 

1229ADJ 

Rowe Corporation #4121580 

122 

55 

177 

64 

1225 

AAFES Class VI 

83 

13 

96 

65 

1225 

Navy Exchange 

78 

12 

90 

66 

1225 

A. E. Mancini & Company 

75 

5 

80 

67 


Contract 
Ban 6 
fi IMM 
BmA 

E lan .g 


■ 


Plan B 
ElaoM 



ELm.Q 

Plan B 

EMM 

Military 

Pla n A 

E la & A 

Military 
Plan A 
Military 
Military 

Plan p 

3 ±,~ 


Military 
not Interested 


Military 
Plan B 

Plan B 
Plan B 
Military 
Military 
Plan B 


Source: https://www.industrydocume.nts.ucsf.edu/docs/srjyOOOO 


51846 8075 



NEW YORK METRO REGION CASE SHIPMENTS 

Full 


DIVISION 

DIRECT ACCOUNT 

Price 

Savings 

Total 

Rank 

Contract 

1230 

Military Ocean Terminal. 

70 


70 

68 

Military 

1226 

Costco Wholesale Club 

34 

13 

47 

69 


1226 

Pace Membership Wholesale 

29 


29 

70 


1225ADJ 

Navy Exchange #5003000 

6 


6 

71 

Military 


TOTAL: 

166,081 

35,536 

201,617 




Summary: 


* Total Direct Accounts: 
f plan A contracts; 

* Plan B contracts: 

* # of Refusals: 

* Business plans completed: 


71 direct accounts / 55 signed 

23of§5slgne3/41%' 

32 of 55 signed/69% 

1 due to low volume / not worth the effort 
Will present plan when establishing base share. 


* Summary of Key Points: 

Overall comments have been extremely positive, especially in the Plan B accounts. 
To date we have had no refusals. 


According to Bonanza Trading Company which carries a 33% share on P. Lorillard products, 
PM has made an exception to their program. In 20 of the PM districts nationally that have 
overdeveloped competitive Menthol share, they will use the following formula to establish PM 
Share of Market: 


Example DA: 



Actual 

Factor 

Adj. Share 

PM Non-Menthol share: 

34.50% 

x 100% 

-11 U II H II It 
UP fl H ffft 

fi n ii if it it 

PM Menthol share: 

3.80% 

x160% 

6.08% 

Total PM share 

38.30% 


###### 


This process / exceptions will apparently address the problem in those direct accounts 
that have a PM share much lower than the "Section" target share. This would make the 
program some-what attainable for the direct customer. 

Philip Morris apparently has not put this information in writing to the direct accounts. 
When available, we will forward to Larry Sasso. 
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Source: https://www.industrydocuments.ucsf.edu/docs/srjyOOOO 




